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Workshop meetings are for information gathering and discussion purposes. No vote on any issues at
Workshop meetings will be taken. The right is reserved to discuss additional items or delete items from the
tentative agenda.

PLEASE SILENCE ALL CELLULAR PHONES AND PAGERS DURING THE WORKSHOP MEETING.
“THANK YOU?” for participating in your City Government.

| PRESENTATIONS

e Sign Code - Alissa Barber Torres, PhD, AICP and Tina Demostene, AICP

Pgs. 1-16 - Current Sign Code
Pgs. 17 -54 - Proposed Sign Code

| ADJOURNMENT

UPCOMING MEETINGS:

February 3, 2015..........ccceeenee. Joint Workshop (P&Z/City Council)
February 9, 2015..........c.coieeneene. Planning & Zoning Board Meeting
February 17, 2015..................... City Council Meeting

February 24, 2015..................... Joint Workshop (P&Z/City Council)

You are welcome to attend and express your opinion. Please be advised that Section 286.0105, Florida
Statutes state that if you decide to appeal a decision made with respect to any matter, you will need a record
of the proceedings and may need to ensure that a verbatim record is made. In accordance with the American
Disabilities Act (ADA), if any person with a disability as defined by the ADA needs special accommodation to
participate in this proceeding, he or she should telephone the City Clerk at (407) 851-2920.
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. Chapter 122 - SIGNS
FOOTNOTE(S):

(1)~

State Law reference— Authority to establish sign ordinances, F.S. § 166.0425; signs on state roads,
F.S. 8 335.14; outdoor advertisers, F.S. ch. 479,

Sec. 122-1. - Purpose and scope.

(a) The regulations and requirements set forth herein shall be the minimum requirements to
promote the public health, safety, general welfare, and aesthetics and to protect the character of
alt areas throughout the city.

(b) Itlsintended that signs placed on land or on a building for the purpose of identification or for
advertising a use conducted thereon or therein shall be deemed to be accessory and incidental to
the subject land, building or use. With respect to signs advertising business uses, It is specifically
intended, among other things, to avoid excessive competition and clutter among sign displays in
the demand for public attention. Therefore, the display of signs should be appropriate to the tand,

-building or use to which they are appurtenant and be adequate, but not excessive, for the
intended purpose of identification or advertisement.

. () Signs commonly referred to as outdoor advertising, biliboards or poster panels as defined herein
as non-point-of-sale signs which advertise products or businesses not connected with the site on

“which they are located are prohibited in the city. The prohibition of billboard signs is deemed to be
appropriate to the character and sound development of the city. it is intended that billboard signs
be prohibited and that ro additional signs defined herein as non-point-of-sale signs be permitted
as a land use and that all existing 5|gns be declared nonconforming signs as defined in_section
122-5 of this chapter.

(Code 7985, § 19-1; Ord. No. 295, § 2, 5-21-1985)

Sec. 122-2. - Definitions.

The following words, terms and phrases, when used in this chapter, shall have the meanings
ascribed to them in this section, except where the context clearly indicates a different meaning:

Advertising copy area means the advertising display surface area (copy area) of a sign encompassed
within any regular geometric figure which would enclose all parts of the sign. The structural supports
or members for the sigh, whether they be poles, columns, pylons, or a building or a part thereof, shali
be part of the sign but shall not be included in the advertising copy area.

Abandoned sign means a sign that advertises a business that is no longer doing bu_s;iness' at that
location and/or does not have an appropriate, current occupational license.

Beacon light means any light with one or more beams, capable of being directed in any direction or
directions, or capable of being revolved automatically.

Development means any development within all zoning districts within the corporate boundaries of
the city.

about:blank _ 1/9/2015
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Erect means to build, construct, attach, hang, paint, place, suspend or affix any type of sign as
described herein,

Location means any real property, premises, building, structure, wall,vehicle, window or any place
whatsoever upon which a sign is located.

Person means and includes any person, firm, partnership, association, corporation, company or
organization, singular or plural, of any kind.

Public body means any government or governmental agency of the city, the county, the state, or of
the United States of America.

Roofline means the juncture of the roof and the perimeter wall of the structure.

Semipublic body means any organization operating as a chartered nonprofit activity and serving a
public purpose or service and shall include such organizations as noncomimercial clubs, lodges, theatre
groups, recreational and neighborhood associations, cultural organizations and fraternal, benevolent,
charitable, eleemosynary, philanthropic, altruistic, civic, community, veteran, educational organizations
or other organizations of like or similar nature.

Shopping center means a building or buildings where multiple occupancy is permitted andis
actually used for individual stores and businesses using a common parking facility. |

Signs means any surface, fabric, device, or display which bears lettered, pictorial or sculptured

matter, including forms shaped to resemble any human, animal or product, designed to conivey

‘information visually and which is exposed to public view. The term "sign" shall include all structural
members. A sign shall be construed to be a display area or device containing organized and related
elements composed to form.a single unit. In cases where matter is displayed in a random or
unconnected manner without organized relationship of the components, each such component shall
be considered to be a single sign. Included within the definition of signs are the following types of
signs: '

- Awning sign means and consists of information painted on, or imprinted on, awnings. An
"awning" is defined as a sheltering screen, extending over or before any place which has windows,
doors, outside walks or the like, and providing shelter or protection against the weather.

Animated sign means any sign-of which all or any part thereof revolves or moves in any fashion
whatsoever; and any sign which contains or uses for illumination any light, lights or lighting device
or devices which change color, flash or alternate, show movement or motion or create the illusion
of motion, or change the appearance of said sign or any part thereof automatically.

Banner sign means any sign intended to be hung either with or without frames, possessing
characters, letters, iilustrations or ornamentations applied to paper, plastic or fabric of any kind.
National flags, flags of political subdivisions, or symbolic flags of any institution or business shall
not be considered banners for the purpose of this chapter.

Bench sign means a sign located on any part of the surface of a bench or seat.

Billboard sign means a non-point-of-sale sign as more specifically defined herein,

about:blank _ 1/9/2015
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Building/shopping center identification sign means a sign that identifies the desugnated name of
a building or group of buildings or shopping center which name is independent from the name of
the occupant or occupants or services performed therein. This sha!l include but not be limited to
office buildings and shopping centers.

Changeable copy sign means a sign that is designed so that characters, letters or illustrations
can be changed or rearranged without altering the face or surface of the sign. This shall also
include the changing of copy on existing noncoenforming billboards.

Community center sign means a sign for a church, club, community center or service center run
by a not-for-profit organization for the benefit of others, and other similar facilities.

Construction sign means any sign giving the name or names of the owner, general contractor,

- architect, and financial institution responsible for construction on the site where the sign is placed,
together with similar information included thereon pertaining to a building or project under
construction upon lots or parcels of land where a building permit has been secured for
construction of a building or project on such lot or parcel of land.

Directional sign means a sign that is placed at access drives and only directs motorists to the
location of off-street parking areas.

Directory sign means a sign on which the names and locations or occupants of a building are
given. This shall include but not be limited to office buildings and shopping centers..

Freestanding sign means any mobile or portable sign or sign structure, not structurally secured -
to the ground or to any other structure.

Ground sign means any freestanding sign mounted directly on a pedestal base or mounted
directly on the ground without air space beneath as distinguished from the support of a pole or
poles; or a sign supported by one or more poles no more than two feet in height. The sign shall be
designed to incorporate similar shape, massing, color, size and building materials which are
consistent with the architectural theme of the existing or proposed buildings on the premises.

Hluminated sign means any sign illuminated in any manner by an artificial !igh't source.

mtegraf sign means memorial signs or tablets, names of buildings and date of erection when
cutinto any masonry surface or when constructed of bronze or other incombustible materials
mounted on the face of a building.

Marqueé sign means any sign attached to and made a part of a marquee. A marquee is defined
as a permanent roof-like structure projecting beyond a building wall at an entrance to a building or
extending along and 'projecting beyond the building's wall and generally designed and constructed
to provide protection against the weather.,

Menu board sign means any sign which carries only the name of a restaurant and the current
list and prices of foods or food preparations available in that restaurant.

Motor vehicle sign means a sign or advertising display mounted or painted on a motor vehicle,

about:blank 1/9/2015 3
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Nonconforming sign means any sign which does not conform to the regulations of this chapter
at the time of the adoption of the ordinance from which this chapter is derived and/or at the time
of the adoption of the immediately preceding sign ordinance, or at the time that the property
upon which the sign is located is annexed into the city.

Nonpoint-of-safe sign means a sign relating, in its su'bject matter, to commodities,
accommodations, services or activities offered on premises other than the property upon which
such sign is located.

‘Pedestal base means a fixed structural base that is located directly on the ground.

Point-of-sale sign means any sign which carries only the name of the firm, major enterprise,
products, or services offered for sale on the premises, or a combination of these things.

Pole sign means any sign which is supported by structures or supports on or upon the ground
and independent of support from any building.

Political sign means any sign erected to advocate the candidacy of a party or issues or
- individuals for elective office.

Profecting sign means any sign other than a wall sign affixed to any building or waII the leading
edge of which extends beyond such building or wall.

Real estate sign means any sign which is used to offer for sale, lease or rent the property upon
which the sign is placed.

Roof sign means any sign erected or constructed wholly upon and over the roof of any building

and supported solely on the roof structure.

Snipe sign means any sign of any material whatsoever that is attached in any way to a utility
pole, tree, fence post or any other similar object.

Temporary directional nonpoint-of-sale sign means any sign intended for display for a limited
time which is located on private property which is different from the location to which people are
directed by such sign. Included in this category are "For Sale" or "For Lease" signs, "Open House"
and "Garage Sale" signs, and other similar type signs.

Waill sign means any sign painted on or attached to and erected parallel to the face of, or
erected and confined within the limits of, the outside wall of any building and supported by such
wall or building, and which displays only one advertising surface.

Window sign means any sign placed inside, or printed or placed upon, a window facing the
outside and which is intended to be seen from the exterior,
{Code 1985, § 19-2; Ord. No. 295, § 2, 5-21-1985; Ord. No. 2004-01, § 4, 11-16-2004; Ord. No. 2012-05, § 1, 10-16-2012)
Sec. 122-3, - Sign standards.

The following sign standards shall apply; only signs as described herein and not prohibited shall be
permitted;

about:blank 1/9/2015
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(1) Point-of-sale signs. Point-of-sale signs shall only be erected upon improved property located in
commercially zoned districts using the following standards:

a.

about:blank

Maximum ollowable advertising copy area. Unless otherwise specified, a maximum total

.advertising copy area of two square feet for each linear foot of building frontage shali be

allowed. If the building has multiple frontage, an additional maximum advertising copy
area of one square foot per additional linear foot of building frontage shall be allowed. If
multiple frontages exist, the allowable copy area for each frontage must be utilized for
that frontage to which it relates. In no event; however, shall there be more than a total
maximum of 100 square feet of advertising copy area irrespective of the number of
frontages.

Building frontage. For purposes of this chapter, the term "building frontage" shall mean

‘only frontage on public rights-of-way and shall be that part of the building where lines

perpendicular to a straight line connecting the corners of the building site intersect the

building. _ _

Advertising copy area computation. In computing copy area, standard mathematical forms

for known shapes will-be used. In the case of irregular shapes, straight lines drawn closest

to the extremities of the shape shall be used.

Multiple-faced signs. On any sign with more than one face, only the face or faces visible

from any-one direction at any one time will be counted; provided, however, that all faces

of a multiple-faced. sign shall be equal in size and contained within a common perimeter.

Types and locations of afiowed point-of-sale signs. Only the following types of signs

constructed in the following manner shall be conforming point-of-sale signs. All

regulations shall relate to each building frontage as defined herein unless otherwise
provided:

1. Awning signs. | _

2. Building/shopping center identification signs, Each building or group of buildings and
shopping center which has a designated name shall be permitted an identification
sign which may only identify the designated name of the building and shopping
center. This shall be a point-of-sale ground or pole sign subject to the size and other
requirements for such ground and pole signs.

3. Directory signs. Directory signs may be allowed for office buildings, shopping centers
and other similar multiple occupancy facilities as follows:

i.  Total sign area aliowed. A total sign area of four square feet per tenant is allowed.
ii. General regulations. General regulations for signs shall be as follows:
A. Location and height. The location and height requirements shall be the same
as for all other pole and ground signs.
B. Content. Directory signs shall indicate only the name, address, location and
occupation of the tenants.
C. Combinations. This sign may be placed on the same structure as the
building/shdpping center identification sign as provided elsewhere herein.

4. Freestanding signs. Freestanding signs shall be included in the total copy area limits of

this chapter and are subject to the following regulations:

.
I

1/9/2015
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Each person engaged in the renting, leasing, owning or otherwise providing any
freestanding sign shall be properly licensed as required by law and shall, prior to
displaying each sign upon any business site, secure a permit for each sign from
the city clerk.

ii. The placement of a freestanding sign without a permit shall constitute usage and
the issuance of a permit subsequent to removal of such illegal sign shall be
subject to a 30-day waiting period.

iii. No freestanding sign shall be placed closer than 20 feet to the curb or pavement,
whichever is closer. On corner lots, no such signs may be placed within the
triangular area formed by the street right-of-way lines and a line connecting them
at points 25 feet from the corner formed by the intersection of the street right-of-
way lines, nor shall any freestanding sign be located closer than 50 feet to any
other sign, no matter what type. '

iv. The placement of a freestanding sign in a parking space which is required to
meet the minimum parking requirements of the city shall be prohibited.

v.  Freestanding signs, exclusive of the transportation mechanism, shall not exceed
40 square feet in area per face,

vi. Al freestanding signs shall be limited to commercially zoned districts.

vii. There shall be a maximum of one freestanding sign per business location. The
term "business location™ shall mean each location where an occupatlonal license
is required.

vill. Each freestanding sign shall in some'm_anner be secured so that only the person
providing the sign shall have the capability of moving the sign in a normal
manner.

ix. Allincandescent bulbs in, on; or attached to any freestanding sign, shall be rated
at not more than 75 watts. Flashing illumination shall be prohibited on
freestanding signs. No more than ten spotflood bulbs per face of each trailer sign
shall be permitted.

x. All wiring and fixtures must meet current electrical code standards Permits and
“electrical inspections must also be obtained.
Ground signs. Ground signs shall not exceed 100 square feet in total advertlsmg copy
area (with no more than 72 square feet per face) and shall only be permitted when
the lot upon which it is to be placed has a minimum of 50 linear feet of width on the
side where the sign is to be placed. In addition, no ground sign shall be erected closer
than 50 feet to any other ground sign. No part of any such sign (including the
structure) shall extend beyond any right-of-way line, nor shall any part of such sign be
closer than five feet to the curb or pavement, whichever is closer. All ground signs
may extend up to eight feet above ground level to the tip of the sign. On corner lots,
all signs within the triangular area formed by the street right-of-way lines and a line
connecting them to a point 25 feet from the corner formed by the intersection of the
street right-of-way lines shall have a minimum clearance of ten feet above finished
grade level. Pole signs are prohibited, but notwithstanding any provisions to the
contrary in this chapter, any pole sign legally permitted prior to the effective date of
the ordinance from which this chapter is derived, shall be considered nonconforming

1/9/2015
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FIGURE A

about:blank

signs and shall not be required to be removed until jJune 1, 2012. Any.refefence in this

- Code to pole signs shall mean pole signs permitted prior to May 2002. Ground signs

meeting the allowable area requirements in place prior to the effective date of

‘Ordinance No. 2002-04, which are properly permitted, shall be grandfathered in.

Marquee signs. Signs may be placed on the vertical faces or on top of a marquee, but
no such sign shail project more than 12 inches above the marquee's upper edge or
more than 12 inches out from the vertical face, hor extend beyond the marquee's
perimeter, nor shall any part of such sign project below the bottom of the vertical
face of the marguee, '

Projecting signs. Projecting signs may not project over public rights-of-way. No
projecting sign or supporting structure shall project more than 48 inches from the
wall of a building. No projecting sign or supporting structure shall extend above the
top of a parapet wall.

Shoppihg center or multi-occupants signs. In addition to the directory and
building/shopping center identification signs permitted for shopping centers, each
business location in the shopping center shall be permitted individual point of sate
signs. The maximum allowable advertising copy area for all occupants in the total
shopping center shalf be based on two square feet of sign area for each linear foot of
building frontage of the shopping center building. If the shopping center has multiple
stories which are utilized for business locations, then the width of each additional
story shall be utilized in calculating the building frontage. Each occupant
(occupational license holder) shall then be allocated sign square footage based on
their rental (or owned) square footage percentage of the total available square
footage in the shopping center. In no event, however, may any one business location
exceed a maximum of 100 square feet of total sign area. '
Wall signs. Wall signs may not project over any public right-of-way. No wall sign or
supporting structure shall project more than 12 inches from the wall of a building.
Further, no wall sign shall extend above the roofline except where an exterior parapet
wall projects above the roofline, in which case such sign may extend to the top of
such wall, Wall signs may not disrupt architectural features of the building (see Figure
A in this section) and must be architecturally compatible and consistent with the
building. This subsection applies to any rezoning, subdivision, special exception,
building or other permit, or other development permit, as the term "development
permit" is defined by genera! law, that is applied for after November 16, 2004, where
the application seeks to construct, reconstruct, renovate, alter, or enlarge a land use,
building or structure.

1/9/2015
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A BUILDING SIGN MAY NOT DISRUPT ARCHITECTURAL
FEATURES OF THE BUILDING

10.
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Window signs. Temporary signs shall be permitted inside or upon a window and
excluded from the maximum allowable copy area when-used for less than 30 days to
advertise special sales or events. Permanent window signs shall have their copy area ,
included in the maximum allowable area defined in this chapter. The combined area
of temporary and permanent window signs shall not exceed 35 percent of the
window glass area of any side of the building.

(2) Other signs. Unless otherwise specified, the following sign regulations and the sign standards
contained in this section shall apply generally throughout the city;

Banner signs. Banner signs may only be displayed as provided herein:

ek,

about:blank

1

No banner sign shall be displayed unless a permit is issued by the city clerk which

permit will be issued upon a finding of the following facts:

. That the banner sign is to be located on the premises owned or leased by the
applicant;-and : :

ii. That the banner sign or copy thereon does not violate any provisions of this
chapter. _

Applications for banner sign permits under this section shall be submitted in writing

to the city clerk and shall contain all pertinent information relating to the banner sign,

including its size, copy and dates of display. All approvals or denials shall be in writing
on, or accompanied by, one copy of the application, Approvals shall clearly state the
dates the banner sign may be displayed and the information regardlng an approved
location within the following limits:

.~ Banner signs may be permitted on a property for up to 30 consecutive calendar
days provided that an applicant shall not be permitted to display banner signs on
the same property more than 60 total days in a calendar year.

li. Banner signs shall be limited to one banner sign on the property and may be

- mounted on a building or other appropriate support. If not mounted on a
building, the banner sign must be at least 20 feet from adjacent property lines
and not over 20 feet above the ground. ‘

iii. Each banner sign shall be limited to a maximum of 40 square feet of copy area.

iv. Alt banner sign shall be maintained in good condition and shall be repaired or
removed within 24 hours of notice that such action is required. _

Banner signs allowed under this section shall be exempt from the other building

permit requirements.

No streamers, pennants, flags, ribbons, spinners, wind-operated devices, or other

- prohibited devices shall be included or incorporated with the display of a banner sign

approved under this section.

Community center signs. One ground sign of a permanent nature, setting forth the name

and services of a community center as defined herein, may be located on the site of the

community center. Such sign shall not exceed 32 square feet in area.

“Construction signs. No more than one construction sign, not to exceed 72 square feetin

size, may be erected on the site where the construction is being performed and shall be
removed when the building or project has been completed, prior to issuance of the final

1/9/2015
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certificate of occupancy, or within 15 days after construction operations have ceased,
whichever is earlier. Construction signs shall be set back at least ten feet from ali property
lines in residential zoned districts.

d. Directional signs. One private directional sign, not exte_eding nine square feet in area, may
be permitted at each access drive providing such sign only directs motorists to the
. location of off-street parking areas. No permit shalt be required for this type of sign.

e. Integral signs. Individual letters and numerals comprising stich signs shall not exceed 12
inches in height and the integral sign itself shall not exceed 12 square feet in area, which
shall be excluded from the total allowable sign area.

f. . Menu board signs. Menu board signs shall be permitted; provided, however, that said
“menu boards shall not exceed nine square feet in size and shall be attached to the
restaurant building. The copy area shall be included in the total copy area limits of this
section.
g Political signs.

1. Political signs shall be permitted in all residential districts under the follow:ng
conditions: On each residential site, a maximum of two nonilluminated signs, not
more than four square feet in area each, shall be pefmitted. Any such sign may only
be installed by, or with the express consent of, the occupant of the premises or the
owner of vacant property

2. Political signs shall be permitted in all other zoning districts, under the following
conditions: On each property, nonilluminated signs, not to exceed 16 square feet in
area each, provided that no sign larger than four square feet shall be located within
50 feet of any other political sign. On each unimproved or unoccupied property, the
property owner shall be responsible for the placement and removal of paolitical signs.
On occupied property, the tenant shall be responsible for.the placement and removal
of political signs. Political signs installed on private property will be permitted for a

~ period not to extend beyond 48 hours after the campaign issue has been decided.
Signs erected pursuant to this section shall not be considered as part of the
maximum allowable sign area for the premises upon which they are located. Political
signs shall not be placed on public property, and any sign so iocated shall be removed
immediately, as provided in_section 122-8

h.  Public signs. Governmental information or directional signs, historical markers, signs
relating to national defense and security and other emergency signs, and ornamental
signs of a permanent character displaying only the name of a commonly known and
accepted name of a section of the city, deemed by the city council to be of a general public
interest, may be located in any zoning district.

I.  Real estate signs. Real estate signs with copy on either one or both sides shall be permitted
in all zoning districts provided that only one sign may be erected for each street frontage
of the parcel of property or unit offered for sale, lease or rent. No such sign-shall exceed .
four square feet in area in residentially zoned districts. Multiple-listing strips and
sold/rented/leased signs may be allowed when attached to a real estate sign. These shall
be in addition to the above allowed sizes. Signs shall be removed after consummation of
the sale, lease or rental, In addition to the above, open for inspection signs not exceeding
four square feet in area may be allowed on property that is open for inspection, but only

about:blank 1/9/2015 10
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at such time as a representative of the owner or broker is in attendance. Signs shall be
located a minimum of 20 feet from adjoining property lines and a minimum of 20 feet
from the curb or pavement, whichever is closer. (See also "temporary directional
nonpoint-of-sale signs".} No permits shall be required for these signs.

j-  Subdivision development signs. Signs advertising a subdivision development of residential
properties may be permitted providing the subdivision has been approved, platted, and
under active development and sale, Such signs shall not exceed 128 square feet in area,
including trim. Signs shall not be closer than 20 feet to a curb or pavement, whichever is
closer, and at least 20 feet from any property under different ownership. The top of the
sign shall not exceed 16 feet above ground level. Only two signs will be permitted in any
one subdivision. Each sign shal! be approved for a perfod of one year and, upon
expiration of such approval, a renewal may be granted by the city council. All such signs
must be immediately removed when the subdivision is not under active development and
sale.

k. Subdivision and multiple-family residentiof signs. One sign denoting only the name of a
subdivision or multiple-family residential development with letters no more than 12
inches in height may be erected at each entranceway. In addition, one wall or ground sign
may be located on the site of an apartment development provided it is not more than two
square feet in area for each unit up to 16, for a maximum sign area of 32 square feet.
However, such sign shall be no more than eight feet in height above established lot grade,

~ Such sign shall indicate only facilities available on the immediate premises, When an
apartment development is located on more than one sireet, one sign may be displayed on
each such street.

|l Temporary signs. A temporary sign announcing any public, charitable, educational, or
religious event or function may be located on the premises of the sponsaring public or
semipublic institution. Signs shall not exceed 24 square feet in area and, if ground-
mounted, shall be nc more than eight feet in height to the top of the sign, and shall not be

Jilluminated. In al! other respects, the use of temporary signs shall be subject to the same
terms and conditions as provided for banner signs.

m. Temporary directional nonpoint-of-sale signs. No temporary directional nonpoint-of-sale
signs may remain for more than 72 hours at any one time. A permit cannot be renewed,
nor can a permit be obtained for the same premises within a period of 15 days after the
expiration of any previous permit. The overall dimensions of a temporary sign shall not
exceed three feet vertically by four feet horizontally. Written authorization from the owner
of the property upon which the sign is to be located must be submitted with the
application for the permit. No permit fee shall be charged for these signs.

(3) Noncommercial signs. All signs permitted by this chapter may similarly carry noncommercial
messages so long as such message does not violate the terms of this chapter,

(Code 71985, § 19-3; Ord. No. 295, § 2, 5-21-1985; Ord. No. 311, §§ 1—4, 3-4-1986; Ord. No. 340, § 1, 7-19-1988; Ord. No. 2002-
04, § 4, 5-7-2002; Ord. No. 2004-01, § 5, 11-16-2004; Ord. No, 2009-12, § 1, 12-15-2009; Ord. No. 2012-05, § 1, 10-16-2012)

Sec. 122-4. - Prohibited signs.

_ The following signs are prohibited and shall be removed immediately in accordance with section
122-8:

about:blank 1/8/2015 1
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(2)
(3)

(4)

(5)

(6)

@

)
9)

Signs which in any way simulate emergency vehicles, traffic control signs and devices, or
directional, informational and warning signs which are erected or maintained by a public body
or by any railroad, pubtic utility or snmllar agency concerned with the protection of the public
health or safety.

Any private sign placed on public property, unless authorized by the city council.

Motor vehicle signs, subject to the folfowing exceptions:

a. Any vehicle parked on private property when parked within the confines of a building or in
some other manner which provides for effective screening so as not to allow the sign or
signs on the vehicle to be viewed from any public street.

b.  Any vehicle upon which is placed a sign identifying the firm or its principal products if such
vehicle is one which is operated during the normal course of business.

C. Buses, taxicabs and similar common carrier vehicles which are licensed or certified by any
city or the Florida Public Service Commission.

Except as provided in subsection_122-3(2)a., any sign which incorporates or consists of

banners, pennants, ribbons, flags, streamers, spmners or wind-operated devices.

Any advertisement which uses a series of two or more signs placed in a line parallel to the
street or in a similar fashion, and carrying a single advertlsmg message, part of which is
contained on each sign.

Any sign which the city engmeer determines obstructs the sightline at intersections and/or
public or private driveways, or otherwise obstructs or hinders a vehicle driver's sight of road
and/or other vehicles.

Snipe signs.

Any sign which incorporates a beacon light or lights as defined herein.

Animated signs; provided, however, that electronically-controlled message centers and signs
which provide public service time, temperature and date which automatically change shall be
excluded from this prohibition.

(10) Billboards and nonpoint-of—sa!é‘signs.
(11) Benchsigns.

(12) Roof signs.

(13) Reserved.

(Code 1985, § 19-4; Ord. No. 295, § 2, 5-21-1985; Ord. No. 340, § 2, 7-19-1988)

Sec. 122-5. - Nonconforming signs.

(@) Period allowed to remain,
(1) Any sign which existed and was maintained on July 6, 1982, which was the date that the

predecessor sign ordinance became effective, may be continued although such sign did not
conform to all of the provisions contained therein and does not conform to all of the
provisions contained herein, except as provided in subsection (b) of this section; provided that
all such nonconforming signs and their supporting members shail be completely removed
from the premises or brought into conformance not later than June 1, 1987. Further, any sign
which existed and was maintained at the same time this chapter became effective and which
became a nonconforming sign for the first time because of this chapter may be continued
although such sign does not conform to all of the provisions contained herein, except as

about:blank ‘ 1/9/2015 12
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(b)

(©

provided-in subsection (b) of this section; provided that all such nonconforming signs and their
supporting members shall be completely removed from the premises or brought into
conformance not later than June 1, 1990. Provided, however, that nothing herein shali be
construed as permitting the continuance of any prohibited sign as defined in_section 122-4
except for billboards that lawfully existed.

(2) Any sign which lawfully existed on property annexed into the city limits may be continued
although such sign does not conform to all of the provisions contained herein, except as
provided in subsection (b) of this section; provided that all such honconforming signs and their
supporting members shall be completely removed from the premises or brought into
conformance not later than June 1, 1990, and further providing that nothing herein shall be
construed as permitting the continuance of any proh|b|ted sign as defined in_section 122-4
except for billboards that lawfully existed.

(3) Any 5|gn which existed and was maintained on the date that Ord. No. 311 became effective
(March 4, 1986) and which became a nonconforming sign for the first time because of that
ordinance, may be continued although such sign does not conform to all of the provisions
contained herein, except as provided in subsection (b) of this section; provided that all such
nonconforming signs and their supporting members shall be completely removed from the
premises or brought into conformance not later than March 1, 1991. Provided, however, that
nothing herein shall be construed as permitting the continuation of any prohibited sign as
defined in_section 122-4 except for billboards that lawfully existed.

Requirements. No existing nenconforming sign shall be altered structurally, repaired, moved or
have the wording changed unless brought in conformance with the requirements of this chapter;
provided, however, that this restriction shall not apply to the change of copy on changeable copy
signs. The term "repaired” shall mean repairs the cost of which is in excess of 50 percent of the
replacement cost of the sign, such cost of repairs to include the cost of labor and materials.

Unlawful signs. No sign shall be considered to be a nonconforming sign if it was erected without
the necessary permits and approvals having been obtained, or if the sign was erected contrary to
the provisions or limitations of a building permit or this chapter. Any such sign shall be considered
unlawful and shall be subject to all of the enforcement provisions of this chapter.

{Code 1985, § 19-5; Ord. No. 295, § 2, 5-21-1985; Ord. No. 311, § 5, 3-4-1986)

Sec. 122-6. - General requirements for all signs.

(a)

(b)

{c)

Hlumination of signs. Any light from any illuminated sign shall be shaded, shielded, or directed so
that the light intensity or brightness shall not adversely affect the surrounding or facing premises
or affect adversely the safe vision-of operators of vehicles moving on public or private roads,
highways or parking areas. Light shall not shine directly on or into residential structures.

Exposed sign structure. No structure or framework may be exposed by removal of sign faces or
advertising copy for a period in excess of 30 days. '
Maintenance. All parts and supports of any sign shall be maintained, treated and/or painted so as
to be safe, prevent rust or deterioration, and to maintain their appearance, except for
noncohforming sighs as provided in_section 122-5. Any damaged sign must be repaired or
replaced within 30 days from the date of damage. If not repaired within 30 days, the sign shall
constitute a public nuisance,

(d) Permits displayed. All signs requiring permits shall be marked with identification supplied by the

city.

about:blank 1/9/2015 13
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(e) Hazard. The sign must not create a traffic or fire hazard and shall not interfere with the public
~ safety of the citizens of the city.

(f) Weeds and debris. Weeds and debris shall be kept out or cleared in the immediate area of all signs.

(8) Ingress and egress. No sign shall be attached to or placed against a building in such a manner.as to
prevent ingress or egress through any door or window of any building, nor shall any sign obstruct
or be attached to a fire escape.

(h) Owner's approval. No sign shall be placed upon private property without the prior written consent
of the property owner filed with the city clerk. Signs in violation of this subsection may be
removed by the city without notice and held by the city at city hall where they may be ctalmed by
the owners, or the city may enforce the chapter as elsewhere provided.

() Abandoned signs. Abandoned signs shall be removed by the owner or lessee of the premises upon
which a sign is located when the business which a sign= advertises is no longer conducted on the
premises or if the business does not have an accupational license. if the owner or lessee fails to
remove the sign within 60 days from the termination of the business which was conducted on the
premises or the termination of the valid occupational license, the city clerk shall order removal.
Failure to do so will be a violation of this chapter and the enforcement provisions shall apply.

(i) Corner lots. Except as elsewhere provided, on corner lots no signs may be placed within the
triangular area formed by the street right-of-way lines and a line connecting them at points 25 feet
from the corner formed by the intersection of the street right-of-way lines which would in any
fashion obstruct the sightline at the corner intersection. .

(k) Street address numbers. All commercial, industrial, and professional development signs shall
display the street address numbers, Street address numbers shall be between four inches and 12
inches in height. Street-address numbers shall be in contrasting colors so as to be visible to an
oncoming emergency vehicle. This subsection applies to any rezoning, subdivision, special
exception, building or other permit, or other development permit, as the term “development
permit" is defined by general law, that is applied for after November 16, 2004, where the

‘application seeks to construct, reconstruct, renovate, alter, or enlarge a land use, building, or
structure.

()  Flagpoles: Flagpole heights shall be between 20 feet and 35 feet in height above grade. When
displaying the national flag, regulations as outlined by the 94th Congress (Public Law 94-344; 36
USC 171—178) and amendments thereto shall be followed. Flagpoles may not project over any
public right-of-way. This subsection applies to any rezoning, subdivision, special exception,
building or other permit, or other development permit, as the term "development permit" is
defined by general law, that is applied for after November 16, 2004, where the application seeks to
construct, reconstruct, renovate, alter, or enlarge a land use, building, or structure.

(Code 1985, § 19-6; Ord. No. 295, § 2, 5-21-1985; Ord. No. 2004-01, § 6, 11-16-2004)

Sec. 122-7. - Signs in all commercially zoned districts.

Unless otherwise provided for herein, all signs shall be located at least 20 feet from all adjoining
property lines and at least 20 feet from existing curbs or pavement, whichever is closer.

(Code 7985, § 19-7; Ord. No. 295, § 2, 5-21-1985)
Sec. 122-8. - Penalties and enforcement.
(@)
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The erection, construction, relation or use of any sign not conforming to the provisions of this
chapter Is prohibited. The enforcement of this chapter shall include, but not be limited to, the
following:

(1) Fines as provided elsewhere in this Code;

(2} Enforcement in a court of competent jurisdiction;

(3) Removal of signs which shall be done pursuant to the following provisions: The city clerk shall
order the removal of any sign erected and maintained on public or private property in
violation of this chapter. The city clerk shall not order the rgr_noval of any sign erected and
maintained on private property in violation of this chapter except upon five days written
notice served personally, or by certified mail to the address reflected by county records, upon
the owner or lessee of a sign and/or the owner of the subject property upon which the sign is
located. For all temporary signs, this notice shall be 24 hours. Nor shall the city clerk order the
removal of any nonconforming signs until the time period for which the signs are permitted to
remain under this chapter has expired. Said notice shall describe the violations of this chapter,
the alterations, repairs or action necessary to achieve compliance, the time period allowed to
achieve compliance, and the right of appeal to the city council. The city may assess the cost
and expense of the removal of signs which are in violation of this chapter or the building code
of the city as a lien upon the real property upon which the sign sits and/or any other real or
personal property of the owner or lessee of the sign, which liens shall be superior to all other
private liens. Such liens shall be enforced as provided elsewhere in this city Code. This
procedure does not apply to Code enforcement board proceedings;

(4) Proceedings by-the code enforcement board.

(b) In any action commenced in any court of competent jurisdiction by the city for the enforcement of
this chapter or the removal of a sign, the violating party shall be responsible for all legal costs
involved, including a reasonable attorney's fee, which cost and fees shall be a lien' upon the
property and which lien may be enforced as provided elsewhere in this Code.

(Code 1985, § 19-8; Ord. No, 295, § 2, 5-21-1985)

Sec. 122-9, - Sign permit required.

No person shall erect, alter, repair or relocate any sign without first obtaining a permit for such
work from the city. No permit shall be issued until the city clerk determines that such work is in
accordance with the requirements contained in this chapter. The fees charged for such permits shall
be set as provided for elsewhere in this city Code.

(1) Drawing. Every application shall be accompanied by a drawing of the proposed sign showing
the location, height, size, and distance from other signs, where applicable, and all other
information required to determine compliance.

(2) Exception, changeable copy sign. The changing of advertising copy or message on signs which
are specifically designed for the use of replaceable copy shall not require a building permit.

(Code 7985, § 19-9; Ord. No. 295, § 2, 5-21-1985)
Sec. 122-10. - Administration of chapter.
The following provisions shall govern the administration of this chapter:

(1)

about:blank | 1/92015 15
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Compliance with other regulations. All signs as defined by this chapter shall be erected, altered
and maintained in accordance with the provisions of this chapter and shall be designed and
installed in compliance with the requirements of the building and electrical codes of the city.

(2) Enforcement. The city council is hereby authorized to enforce all provisions of this chapter.

(3} Interpretation. Where there is any ambiguity or dispute concerning the interpretation of this
chapter, the decision of the city council shall prevail..

(4} Conflict with other regulations. Where the provisions of this chapter are in conflict with any

other ordinance or code, or parts of ordinances or codes, the most stringent provision shall
govern. :

(5) Code enforcement board. Other provisions of this Code notwithstanding, tne code enforcement
‘board shall have concurrent authority to enforce the terms of this chapter pursuant to its own
laws, rules and regulations.

{Code 1985, § 19-10; Ord. No. 295, § 2, 5-21-1985)
Sec. 122-11. - Variances.

Variances from the terms of this chapter shall be handled in the same manner as variances are
handled for zoning matters in the city.

(Code 7985, § 19—1.1; Ord. No, 295, § 2, 5-21-1985)

about:blank - 1/9/2015
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ORDINANCE NO.

AN ORDINANCE OF THE CITY OF EDGEWOOD, FLORIDA,
RELATING TO SIGNS; REPEALING AND REPLACING
CHAPTER 5, CHAPTER VI OF THE CITY OF EDGEWOOD
CODE OF ORDINANCES RELATING TO SIGNS; PROVIDING
LEGISLATIVE FINDINGS; PROVIDING FOR A PURPOSE,
DEFINITIONS, PERMITTING PROCESSES AND APPEALS
FROM SIGN PERMIT DENIALS; SIGNS, DECORATIONS, AND
ARTWORK EXEMPT FROM PERMITTING; PROHIBITED
SIGNS; GENERAL REGULATIONS AND SPECIFIC STANDARDS
OF ZONING DISTRICTS; SIGN LIGHTING AND
ILLUMINATION; EXISTING SIGNS WHICH WILL BE
NONCONFORMING - AFTER ENACTMENT OF THIS
ORDINANCE; REMOVAL OF SIGNS, VARIANCES,
SUBSTITUTION OF NON-COMMERCIAL SPEECH FOR
COMMERCIAL SPEECH, CONTENT NEUTRALITY AS TO SIGN
MESSAGE (VIEWPOINT), ILLEGAL ‘SIGNS ON PUBLIC
PROPERTY AND SAFETY CONSIDERATIONS; PROVIDING
FOR SEVERABILITY IN GENERAL; PROVIDING FOR
SEVERABILITY WHERE LESS SPEECH RESULTS; PROVIDING
FOR SEVERABILITY OF PROVISIONS PERTAINING TO
PROHIBITED SIGNS; PROVIDING FOR SEVERABILITY OF
PROHIBITION ON BILLBOARDS; AMENDING VARIOUS
SECTIONS OF THE CODE OF ORDINANCES AND THE LAND
DEVELOPMENT CODE TO BE CONSISTENT WITH THE FIRST
AMENDMENT OF THE CONSTITUTION AND WITH
AMENDMENTS TO CHAPTER VII OF THE LAND
DEVELOPMENT CODE, ADOPTED HEREIN; PROVIDING FOR

. CODIFICATION, CONFLICTS, AND EFFECTIVE DATE.

WHEREAS, the City Couricil of the City of Edgewood has determined the need

to update and revise its Code of Ordinances relative to signs; and

WHEREAS, the Clty Council wishes to ensure that the City’s Code of

Ordinances as it relates to signs is in compliance with all constitutional and other legal
requirements; and

WHEREAS, the City Council wishes to continue to prohibit certain sign types,

including billboards; and

WHEREAS, the City Council finds and determines that certain types of signs,

particularly large signs, animated signs and flashing signs, create a safety hazard by
distracting motorists, pedestrians, and others; and

WHEREAS, the City Council wishes to protect the safety of motorists,

pedestrians, and others from distraction caused by signs; and
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WHEREAS, the City. Council finds that some signs, particularly large signs,
detract from the aesthetic beauty of the landscape; and

WHEREAS, the City Council wishes.to preserve the aesthetlc beauty of the City
of Edgewood; and

WHEREAS, the regulation of signage for purposes of aesthetics has long been
rccogmzed as advancing the public welfare; and

WHEREAS, as far back as 1954, the United States Supreme Court recognized
that “the concept of the public welfare is broad and inclusive,” that the values it
represents are “spiritual as well as physical, aesthetic as well as monetary,” and that it is

within the power of the legislature “to determine that the community should be beautiful

as well as healthy, spacious as well as clean, well balanced as well as carefully patrolled.”
Justice Douglas in Berman v. Parker, 348 U.S. 26, 33 (1954); and

WHEREAS, the Florida Constitution provides that it shall be the pollcy of the
state to conserve and protect its scenic beauty; and

WHEREAS, the regulation of signage for purposes of aesthetics directly serves
the policy of this state by conserving and protecting its scenic beauty; and

WHEREAS, the City Council desires to delete sections, subsections, paragraphs,
subparagraphs, divisions, subdivisions, clauses, sentences, phrases, words, and provisions
of the existing ordinance which are obsolete, and/or which have not been enforced,
and/or which are not enforceable, and/or which are superfluous to the policies, objectives
and goals of the City’s Comprehenswe Plan, and/or which would be severable by a court
of competent jurisdiction; and

WHEREAS, the City Council finds and determines that the City has allowed
noncommercial speech to appear wherever commercial speech appears; and the City
Council desires to codify that practice through the specific inclusion of a substitution
clause that expressly allows noncommercial messages to be substituted for commercial
messages; and ' '

WHEREAS, the City Council finds and determines that aesthetics is a valid basis
for zoning, and the regulation of the size of signs and the prohibition of certain types of
signs can be based upon aesthetic grounds alone as promoting the general welfare [see
Merritt v. Peters, 65 S0.2d 861 (Fla. 1953); Dade County v. Gould, 99 So0.2d 236 (Fla.
1957); E.B. Elliott Advertising Co. v. Metropolitan Dade County, 425 F.2d 1141 (5® Cir.
1970), cert. dismissed. 400 U.S, 878 (1970)]; and

WHEREAS, the City Council finds and determines that public policy and the
public interest favor the eventual elimination of nonconforming uses; and

WHEREAS, the City Council finds and determines that the size, height, and
other characteristics of signs can magmfy their adverse impacts on both traffic safety and
acsthetics; and

WHEREAS the City Council finds and determines that this ordinance will lessen

“hazardous situations, as well as confusion and visual clutter otherwise caused by the
proliferation, improper placement excessive height, excessive size, and distracting
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characteristics of signs which compete for the attention of pedestrian and vehicular
traffic; and

WHEREAS, the Florida Constitution states that it shall be the policy of the State
to conserve and protect its scenic beauty, and the City Council finds and determines that
the prohibition of the construction of billboards and certain other sign types, as well as
the establishment and continuation of height, size and other standards for on-premise
signs, is consistent with this policy; and

WHEREAS, the City Council finds aﬁd determines that this ordinance will
enhance the attractiveness and economic well-being of the City as a place to live, visit,
and conduct business; and

WHEREAS, the City Council finds and determines that billboards detract from
the natural and manmade beauty of the City; and

WHEREAS, the City Council finds and determines that the preservation of the
City’s scenic beauty promotes tourism by establishing a visual attractiveness for the City
and promotmg its general economlc and cultural development consistent with the City’s
interest in beauty; and

WHEREAS, the City Councﬂ agrees with the American Society of Landscape

- Architects’ determination that billboards tend to deface nearby scenery, whether natural

or built, rural or urban; and

WHEREAS, the City Council agrees with the courts that have recognized that
outdoor advertising signs tend to interrupt what would otherwise be the natural landscape
as seen from the highway, whether the view is untouched or altered by man, and that it
would be unreasonable and illogical to conclude that an area is too unatiractive to justify
aesthetic 1mprovement [see E.B. Elliott Adv. Co. v. Metropolitan Dade County, 425 F.2d
1141 (5" Cir. 1970), cert. denied, 400 U.S. 878 (1970); John Donnelly & Sons, Inc. v.
Outdoor Advertising Bd., 339 N.E. 2" 709, 720 (Mass. 1975)]; and

WHEREAS, the City Council recognizes that billboards are a form of
advertisement designed to be seen without the exercise of choice ot volition on the part of
the observer, unlike other forms of advertising that are ordinarily seen as a matter of
choice on the part of the observer [see Packer v. Utah, 285 U.S, 105 (1932); and General
Outdoor Advertising Co. v. Department of Public Works, 289 Mass, 149, 193 N.E. 99
(1935)], and the City Council acknowledges that the United States Supreme Court and
many federal courts have accepted legislative judgments and determinations that the
prohibition of billboards promotes traffic safety and the aesthetics of the surrounding area
[see Metromedia, Inc. v. City of San Diego, 453 U.S. 490, 509-510 (1981); and National
Advertising Co. v. City & County of Denver, 912 F.2d 405, 409 (10™ Cir. 1990); and
Outdoor Systems, Inc. v. City of Lenexa, 67 F. Supp. 2d 1231, 1239 (D. Kan. 1999]; and

WHEREAS, the City Council finds and determines that by confirming in its
ordinance that noncommercial messages are allowed wherever commercial messages are
permitted, the City will continue to overcome any constitutional objection that its
ordinance impermissibly favors commercial speech over noncommercial speech [see
Qutdoor Systems, Inc. v. City of Lenexa, 67 F. Supp. 2d 1231, 1236-1237 (D. Kan 1999];
and
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WHEREAS, the City Council finds and determines that in order to reconfirm that
the billboard regulations meet constitutional scrutiny, it is appropriate to amend the
ordinance to emphasize the fact that noncommercial messages may be placed wherever
commercial messages appear, that commercial speech is not favored over noncommercial
speech, and that any on-site or off-site sign permitted or allowed by law is allowed to
contain noncommercial speech in lieu of any other speech; and

WHEREAS, the City Council finds and determines that various arguments have
been advanced in recent years that the permitting of signs is subject to “prior restraint”
scrutiny under the First Amendment; and

WHEREAS, the City Council wishes to follow the Court’s advice in the recent
Eleventh Circuit opinion of Granite State Qutdoor Advertising v. The City of St.
Petersburg, 348 F.3d 1278, 1282-1253 (1 1" Cir. 2003), that although time limits for sign
permit reviews and appeals are not mandatory in a content neutral sign ordinance, time
limits are advisable to avoid a “prior restraint” challenge; and

WHEREAS, the City Council hereby finds and determines that anything beside
the street which tends to distract the driver of a motor vehicle directly affects traffic
safety, and that signs which divert the attention of the driver and occupants of motor
vehicles from the highway to objects away from it, may reasonably be found to increase
the danger of accidents, and agrees with the courts that have reached the same
determination [see In re Opinion of the Justices, 103 N.H. 268, 169 A.2d 762 (1961);
Newman Signs, Inv. C. Hjelle, 268 N.W. 2d 741 (N.D. 1978]; and

WHEREAS, the City Council finds and determines that municipalities may
separately classify offsite and on-site advertising signs in taking steps to minimize visual
pollution [see City of Lake Wales v. Lamar Advertising Association of Lakeland, Florida,
414 So.2d 1030, 1032 (Fla. 1982)]; and '

WHEREAS, the City Council recognizes that on-site business signs are
considered to be part of the business itself, as distinguished from off-site outdoor
advertising signs, and finds and determines that it is well-recognized that the unique
nature of outdoor advertising and the nuisances fostered by billboard signs justify the
separate classification of such structures for the purposes of governmental regulation and
restrictions [see E.B. Elliott Adv. Co. v. Metropolitan Dade County, 425 F.2d 1141, 1153
(5™ Cir, 1970), cert. denied, 400 U.S. 878, 91 S.Ct. 12, 27 LEd. 2d 35 (1970), quoting
United Advertising Corp. v. Borough of Raritan, 11N.J. 144, 93 A.2d 362, 365 (1952);
Clear Channel Outdoor, Inc. v. City of Los Angeles, 340 F.3d 810, 814 (9th Cir. 2003)];
and E ' ‘

WHEREAS, the City Council finds and determines that a prohibition on the
erection of off-site outdoor advertising signs will reduce the number of driver distractions
and the number of aesthetic eyesores along the roadways and highways through the City
[see e.g., E.B. Elliott Adv. Co. v. Metropolitan Dade County, 425 F.2d 1141, 1154 (5™
Cir. 1970), cert. denied, 400 U.S. 878 (1970)]; and

WHEREAS, the City Council finds and determines that billboard signs are public
nuisances given their adverse impact on both traffic safety and aesthetics; and
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WHEREAS, the City Council finds and determines that billboards are a traffic
hazard ‘and impair the beauty of the surrounding area, and the prohibition of the
construction of billboards will reduce these harms [see Outdoor Systems, Inc. v. Cite of
Lenexa, 67 F.Supp.2d 1231, 1239 (D. Kan, 1999)]; and '

WHEREAS, the City Council finds and determines that the presence of
billboards along the federal interstate and the federal-aid primary highway systems have
prevented public property in other jurisdictions from being used for beautification
purposes due to view zones established by state administrative rule; and

WHEREAS, Scenic America, Inc. recommends improvements in the scenic
character of a community’s landscape and appearance by prohibiting the construction of
billboards, and by sefting height, size and other standards for on-premise signs [see
Scenic America’s Seven Principles for Scenic Conservation, Principle #5]; and

WHEREAS, more than a hundred Florida communities have adopted ordmances
prohibiting the construction of billboards in their communities in order to achieve
aesthetic, beautification, traffic safety, and/or other related gpals; and

WHEREAS, Vermont, Alaska, Maine, and Hawaii have j;arohibited the
construction of billboards in their states and are now billboard-free in an effort to
prornote aesthetics and their natural scenic beauty; and

WHEREAS, the City Council finds and determines that in order to preserve,
protect and promote the safety and general welfare of the residents of the City, it is
necessary to continue to regulate off-site advertising signs, commonly known as billboard

-signs or billboards, so as to prohibit the construction of billboards in all zoning districts,

and to provide that the foregoing provisions shall be severable; and

WHEREAS, the City Council finds and determines that the continued prohibition
of billboards as set forth herein will improve the beauty of the City, foster overall
improvement to the aesthetic and visual appearance of the City, preserve and keep open
areas for beautification on public property adjoining the public roadways, increase the
visibility, readability and/or effectiveness of on-site signs by reducing and/or diminishing
the visual clutter of off-site signs, enhance the City as an attractive place to live and/or
work, reduce blighting influences, and improve traffic safety by reducing driver
distractions; and

WHEREAS, the City Council finds and determines that the business of outdoor
advertising in the form of off-site signs, commonly known as billboards, is not now an

~ approved use within the City or any of its zoning districts; and

WHEREAS, the City Council finds and determines that the prohibition on
portable signs reasonably advances the governmental goal of protecting the aesthetic

- environment of the City [see Harnish v. Manatee County, 783 F.2d 1535 (1 1® Cir. 1986);
and Don’s Porta Signs, Inc. v. City of Clearwater, 829 F.2d 1051 (11" Cir. 1987), cert.

denied, 485 U.S. 981 (1988)]; and

WHEREAS, the City Council finds and determines that A-frame signs are
portable signs which, like other portable signs which normally are heavier than other
temporary signs, can pose a safety hazard; and
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WHEREAS, to stimulate the economic growth of the businesses in the City’s
Downtown Edgewood Zoning District, Downtown Edgewood Special District,

Edgewood Westside District, Edgewood Avenue Special District and Cultural Corridor -

District, to. encourage pedestrian, as opposed to vehicular travel, and to improve
marketing and awareness of the offerings of businesses in these districts, it is desirable to
allow A-frame signs in said districts under certain conditions and restrictions to reduce
visual blight and ensure pedestrian and vehicular safety; and

WHEREAS, the City Council finds and determines that the City has consistently
adopted and enacted severability provisions in connection with its Code provisions and
that the City Council wishes to ensure that severability provisions apply to its Code of
Ordinances, including its sign regulations; and

WHEREAS, the City Council finds and determines that off-site signs, also
known and commonly referred to as “billboards,” are not compatible with adjacent areas
and are not an approved land use within any of the City’s zoning districts; and

WHEREAS, the Planning and Zoning Commission, acting as the Local Planning
Agency, found and determined that this Ordinance is consistent with the City’s

- Comprehensive Plan, and the City Council finds and determines that the following

amendments are consistent with all applicable policies of the City’s Comprehenswe Plan;
and

WHEREAS, the City Council finds and detcrmines that the following
amendments will not result in incompatible land uses; and

WHEREAS, the City Council finds and determines that the City’s sign
regulations are concerned with the secondary effects of speech including, but not limited
to, aesthetics and traffic safety, and that they are not intended to regulate v1ewp01nts or
censor speech, and for those and other reasons that the foregoing provisions are not

- subject to, or would not fail, a “prior restraint” analysis; and

WHEREAS, the City Council finds and determines that there are not delays in
the City in connection with the permitting of signs, and there are not delays in the Clty in
connection with appeals from adverse permitting decisions involving signs; and

WHEREAS, the City Council recognizes that frivolous challenges to its
provisions regulating signage might be advanced under the pretext that the City is
unconstitutionally restraining free speech, and the City Council desires to amend and
modify the Code to codify current practice and, to the. fullest extent possible, ensure that
a prior restraint claim cannot be advanced in good faith against the City’s sign
regulations; and

WHEREAS, the City Council finds and determines that the Code’s severability :

clauses were adopted with the intent of upholding and sustaining as much of the City’s
regulations, including its sign regulations, as possible in the event that any portion thereof
(including any section, sentence, clause or phrase) be held invalid or unconstitutional by
any court of competent jurisdiction; and :

WHEREAS, the City Council finds and determines that under Florida law,
whenever a portion of a statute or ordinance is declared unconstitutional the remainder of
the act will be permitted to stand provided (1) the unconstitutional provisions can be
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separated from the remaining valid provisions, (2) the legislative purpose expressed in
the valid provisions can be accomplished independently of these which are void, (3) the
good and the bad features are not so inseparable in substance that it can be said that the
legislative body would have passed the one without the other, and (4) an act complete in
itself remains after the invalid provisions are stricken [see, e.g, Waldrup v. Dugger, 562
So.2d 687 (Fla, 1990)]; and

WHEREAS, the City Council has determined that there have been several
judicial decisions where ¢ourts have not given full effect to severability clauses that
applied to sign regulations and where the courts have expressed uncertainty over whether
the legislative body intended that severability would apply to certain factual situations

despite the presumption that would ordinarily flow from the presence of a severability
clause; and

WHEREAS, the City Council is aware that the failure of some courts to uphold

severabiiity clauses has led to an increase in litigation by developers seeking to strike -

down sign ordinances in their entirety so as to argue that the developers’ applications to
erect billboards and signs must be granted; and ‘

WHEREAS, the City Council desires that the prohibition on billboards continue
in effect regardless of the invalidity or unconstitutionality of any, or even all other,
provisions of the City’s sign regulations, other ordinance or Code provisions, or other
laws, for any reason(s) whatsoever; and

WHEREAS, the City Council desires that there be an ample record that it intends

that each prohibited sign-type continue in effect regardless of the invalidity or
unconstitutionality of any, or even all other, provisions of the City’s sign regulations,
other ordinance or Code provisions, or other laws, for any reason(s) whatsoever; and

WHEREAS, the City Council desires to prohibit certain narrowly defined signs
on vehicles not regularly used in the conduct of any business be prohibited throughout the
City since there is ample record that these “vehicle signs,” also known as “mobile
billboards,” promote visual blight, can roll into traffic on windy days, are a safety hazard
for drivers who must swerve around them, and use up valuable parking spaces intended
for business patrons; and

WHEREAS, the City Council desires that there be an ample record that it intends
that the height and size limitations on free-standing and other signs continue in effect
regardless of the invalidity or unconstitutionality of any, or even all other provisions of
the City’s sign regulations, other ordinance or Code provisions, or other laws, for any
reason(s) whatsoever; and '

WHEREAS, the City Council wishes to continue to restrict the height and size of
free-standing signs, other than statutory signs and traffic control device signs as identified
or described in the Manual on Uniform Traffic Control Devices; and

WHEREAS, the City Council is aware that billboard developers seeking to attack
a sign ordinance have often advanced an argument that the developer has a “vested” right
to erect the billboards described in their permit applications, and argue that if they are
successful in obtaining a judicial decision finding that the City’s entire sign ordinance is
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unconstitutional, it follows that they are entitled to build any sign described in the permit
applications submitted under the “unconstitutional” ordinance, and argue that this result
is mandated because when they apphed for their permits there was no valid constitutional
ordinance in place; and

WHEREAS, the City Council desires to make it clear that billboards are not a
compatible land use within the City and that there can be no good faith reliance by any
prospective billboard developer under Florida “vested rights,” or any other theory or law
in connection with the prospective erection or construction of billboards within the

~ jurisdictional limits of the City; and

WHEREAS, the City Council is mindful of the warnings from various studies
regarding the effect on traffic safety of electronic changeable message and tri-vision signs
discussed in the September 11, 2001 report sponsored by the Federal Highway

- Administration entitled, Research Review of Potential Safety Effects of Electronic

Biliboards on Driver Attention and Distraction, and therefore, wishes to clarify its
prohibition of these sign types. See also, the 2009 study “Safety Impacts of the Emerging
Digital Display Technology for Outdoor Advertising Signs” prepared for the American
Associates of State Highway and Transportation Officials; Final Report, A Critical,

Comprehensive Review of Two Studies Recently Released By the Outdoor Advertising
Association of America, prepared for: Maryland State Highway Administration, by Jerry
Wachtel, CPE, President, The Veridian Group, Inc., Berkeley, California October 18,
2007 (concluding that two traffic studies conducted by the outdoor advertising industry
seeming to indicate that electronic billboards posed no traffic safety concern were both
severely flawed in their methodology and thus unreliable in their conclusions. On page
13 of the report Veridian concludes that the outdoor advertising industry used
“misleading and inconsistent reporting [showed] evidence of bias [and there was]
evidence of internal errors and inconsistencies throughout the report™); Traffic Safety
Evaluation of Video Advertising Signs, by Alison Smiley et al,, Transportation Research
record: Journal of the Transportation research Board, No. 1937, 2005 (a major study of

electronic signs in Toronto, which finds that “[o]n the basis of the eye fixation study and

the public survey data, it is apparent that video advertising can distract drivers
inappropriately and lead to individual crashes.”); Research Review of Potential Safety
Effects of Electronic Billboards on Driver Attention and Distraction, September 2001,

Federal Highway Administration, U.S. Department of Transportation (a summary of
existing research (as of 2001), on the subject of the safety of electronic signs and a call
for additional studies); Milwaukee County Stadium Variable Message Sign Study:

Impacts of an Advertising Variable Message Sign on Freeway Traffic, December 1994,
Wisconsin Department of Transportation (study of the dangers posed by an electronic
sign in Milwaukee along I-94, that concluded that “It is obvious that the variable message
sign has had an effect on traffic, most notably in the increase of the side swipe crash
rate”); and

WHEREAS, the City Council has determined that the purpose and intent
provisions of its signage regulations should be even more detailed than they are now so
as to further describe the beneficial aesthetic and other effects of the City’s sign
regulations, and to reaffirm that the sign regulations are concerned with the secondary
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effects of speech and are not deSLgned to censor speech or regulate the v1ewpo1nt of the
speaker; and

WHEREAS, the City Council wishes to ensure that the City’s Code of
Ordinances relative to signs is in compliance with all constitutional and other legal
requirements; and

WHEREAS, the City Council wishes to continue to assure that billboards are
effectively prohibited as a 81gn-type within the City; and

WHEREAS the City Council wishes to assure that animated signs and flashing
signs are effectively prohibited as sign-types within the City, and

WHEREAS, the City Council wishes to assure that snipe signs are effectively
prohibited as a sign-type within the City; and

WHEREAS, the City Council wishes to assure that wind signs are effectively
prohibited as a sign-type within the City; and

WHEREAS, the City Council wishes to assure that revolving and rotating signs
are effectively prohibited as a sign-type within the City; and -

WHEREAS, allowing exemptions for certain signage, and based upon the
function served by the sign (e.g., warming signs, directional signs, real estate signs,
warning and safety signs, machinery and equipment signs, and garage/yard sale signs;
and other sign types described by function herein) is preferred to requiring permits for all
such signs or alternatively, banning all such signs; and

WHEREAS, sign types described herein are related in other ways to the
functions they serve and the properties to which they relate [see Bond, Making Sense of
Billboard Law: Justifying Prohibitions and Exemptions, 8§ Mich.L.Rev.2482 (1980)];
and

WHEREAS, limitations on and regulations regarding various types of signs are
also related to the zoning for the properties on which they are located and/or the land use
of the properties on which the sign-types and signs are located; and

WHEREAS, various signs that serve and function as signage for particular land
uses, such as drive-thru restaurants, are allowed some additional features in recognition
of the differing or special functions served by those land uses, but not based upon intent
to favor any particular viewpoint or control the subject matter of public discourse; and

WHEREAS, in narrowly drawing and tailoring provisions for regulating signage,
the City Council finds and determines that the exercise of its police power for such
regulation should not extend to objects such as artwork, temporary holiday/seasonal
decorations, and strmghghtlng, all which are not typically associated with or cons1dered
signage; and .

WHEREAS, in narrowly drawing and tailoring provisions for regulating signage,
the City Council finds and determines that certain temporary sign-types for temporary
banners play an important role in commerce and special activities and events in the City,
and are necessary, but that the potential for contributing to visual clutter that can occur
through violations of durational and dimensional criteria should be controlled and/or
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monitored by content-neutral permitting as necessary to preclude abuse that adversely
affects traffic, building, and pedestrian safety, and aesthetics; and

WI_-IEREAS, the City has heretofore disallowed fixed signage in its public rights-
of- way, and such public property has not historically been used for free expression and
communication by the public; and

WHEREAS, the City continues to disallow signage in its public rlghts -of-way;
and

WHEREAS, in narrowly drawing and tailoring provisions for regulating signage,
the City Council finds and determines that temporary construction signs that function to
identify ongoing construction activity during the time that a building permit is active and
prior to completion of the work provides important directional information to contractors,
subcontractors, suppliers, material, men and laborers providing and/or delivering
materials and/or services and are a necessary type of signage related to the premises on
which they are located, contribute to safety of workers, and nearby traffic and
pedestrians, and have no effective substitute; and

WHEREAS, in narrowly drawing and tailoring provisions for regulating signage,
the City Council finds and determines that directional signs and directory signs for
identification purposes are necessary to identify premises and/or occupants and provide
an indispensable means for guiding pedestrians and vehicular traffic, as well as
emergency services such as fire, ambulance ‘and rescue services, and thereby provide for
the health and safety of persons in the City, and that such sign-types are a necessary type
of signage related to the premises on which they are located and have no effective
substitute; and

WHEREAS, in narrowly drawing and tailorlng provxsions for regulating signage,
the City Council finds and determines that warning and safety signs are necessary to warn
of a dangerous condition or situation that might not be readily apparent or that poses a
threat of serious injury (e.g., “gas line”, “high voltage,” “condemned building,” etc.) and
that such sign-types are a necessary type of sighage related to the premises on which they
are located and have no effective substitute; and

WHEREAS, in narrowly drawing and tailoring provisions for regulatmg signage,
the City Council finds and determines that machinery and equipment signs, i.e., those
signs that are integrated into machinery and equipment and that are visible from the street
are a necessary type of signage that are inextricably related to the machines and
equipment on which they appear and that it is impractical to prohibit such signs in
commerce without effectively prohibiting the associated machines and equipment, and as
a result the City finds that machine and equipment signs should be allowed in all zoning
districts; and

WHEREAS, the City Council recognizes that under current jurisprudence [see,
e.g., Linmark Associates v. Town of Willingboro, 431 U.8.79 (1977)], on-site real estate
signs, such as “for sale” signs should be allowed without imposing specific time
limitations, given the important role and unique function that real estate signs, such as
“for sale” signs, perform on the premises where they are located, for which there is no

Ordinance XxXxXXXx
Page 10 of 38

26



427
428

429
430
431
432

433
434
435

436
437
438
439

440
441
442
443

444
445
446
447
448
449
450

451
452
453
454
455
456

457
458
459
460
461
462
463
464

465
466
467

468
469

effective substitute, and considering that real property does not always sell within a
specific time period; and

WHEREAS, under current jurisprudence [see, e.g., Ladue v. Gilleo, 512 U.S. 43
(1994)], signs that allow property owners, especially residential homeowners, to freely
express a particular point of view on their own property should be reasonably
accommodated, and may be uniquely valuable; and

WHEREAS, the City Council finds and determines that free expression signs are
sufficient to allow for political speech unrelated to particular candidates or ballot issues;
and

WHEREAS, the City Council intends to expressly provide that property owners
may display at least one sign for fre¢ expression at all titnes, and to expressly provide that
property owners may maintain signs displaying their support or opposition to political
candidates and ballot issues before the election to which they pertain; and

WHEREAS, the City Council recognizes that under current jurisprudence
election signs are generally accorded a higher levél of protection under the First
Amendment than any other cla351ﬁcat10n or type of speech, for which there is no
effective substitute; and

- WHEREAS, the City Council recognizes that durational limitations on election
signs, sometimes referred to as political signs, are constitutionally problematic when the
limitations affect the posting of election signs prior to the election concerning the
candidate or ballot issue to which they pertain, but durational limits requiring the removal
of election signs following such election are generally permissible, and there is no
effective substitute [see, e.g., Election Signs and Time Lzmzts Evolving Voices in Land
Use Law, 3 Wash. U.J.L. & Poly 379 (2000)]; and -

WHEREAS, the City Council finds and determines that the exceptions and/or
exemptions for real estate signs, free expression signs, political signs, and certain other
sign types are not intended to diminish or lessen the City’s interests in aesthetics or traffic

safety, but the same are adopted in recognition of the useful functions and practical needs

served by such signage in the City’s commerce and/or in the political freedom that is
accorded its citizens to freely express their points of view and political desires; and

WHEREAS, the City Council recognizes that under current jurisprudence its sign
regulations may be under-inclusive in their reach to serve the City’s interests in aesthetics
and traffic safety, while at the same time balancing the interests protected by the First
Amendment [see, e.g., Members of City Council v. Taxpayers for Vincent, 466 U.S. 789
(1984); Codes, Sign Regulation After Ladue; Examining the Evolving Limits of First
Amendment Protection, 74 Neb.L.Rev. 36 (1995)], and the City Council may from time
to time modify the sign regulations herein so as to provide additional limitations to
further serve the City’s interests in aestheties and/or traffic safety; and

WHEREAS, the City Council finds and determines that the regulations regarding
the height, size, number for signage and the required setbacks for signage, adopted
herein, are based upon the sign types and sign functions; and

WHEREAS, the City Council finds and determines that sign types described
herein are related in other ways to the functions they serve and the properties to which
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they relate [see Bond, Making Sense of Billboard Law; Justifying Prohibitions and
Exemptions, 88 Mich.L.Rev., 2481 (1980)}]; and

WHEREAS, the City Council finds and determines that limitations on various
types of signs are also related to the zoning districts for the properties on which they are
located; and : '

WHEREAS, the City Council finds and determines that various signs that serve .

and function as signage for particular land uses, such as drive-thru restaurants, are
allowed some additional features in recognition of the differing or special functions
served by those land uses, but such features are not based upon any intent to favor any
particular viewpoint or control the subject matter of public discourse; and

WHEREAS, the City Council finds and determines that the sign prohibitions and
regulations adopted herein still allow adequate alternative means of communications; and

WHEREAS, alternative method of communications in lieu of signs exist through
vehicular navigational systems, guidebooks, newspapers, radio, television, telephone and
the internet; and

NOW THEREFORE, BE IT ORDAINED BY THE CITY COUNCIL OF
THE CITY OF EDGEWOOD, FLORIDA, AS FOLLOWS:

SECTION ONE. The findings set forth in the recitals above are hereby adopted as

legislative findings of the City Council pertaining to-this-Ordinance.

SECTION TWO. Chapter 122, “Signs,” of the City of Edgewood Code of Ordinances
is hereby deleted in its entirety and replaced with a new Chapter 122, “Signs,” as set forth
below:

Chapter 122. Signs.
Sec. 122-1. Purpose.

The purpose of this Chapter is to promote the public health, safety and general welfare
through reasonable, consistent and non-discriminatory sign regulations. No part of these
regulations shall be construed to favor commercial speech over non-commercial speech,
nor restrict speech on the basis of content, viewpoint or message. Also, these sign
regulations reduce signage conflicts, promote traffic and pedestrian safety and’ increase
the aesthetic value and economic viability of the City by classifying and regulating the
location, size, type and number of signs and related matters in a content-neutral manner.

These sign regulations are especially intended to reach the secondary effects that may
adversely impact aesthetics and safety. In order to preserve and promote the City as a

“desirable community in which to live, vacation and do business, a pleasing, visually

aftractive environment is of primary importance. These sign regulations have been
prepared with the purpose of enhancing the visual environment of the City and promoting
its continued well-being, and are intended to:

A. Encourage the effective use of signs as a means of communication in the
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City;
Irﬁprove pedestrian and traffic safety; -

Minimize the possible adverse effect of signs on nearby public and private
property,

Promote the integration of signage with architectural and landscape designs;

Lessen the visual clutter that may otherwise be caused by the proliferation,
improper placement illumination, animation, excessive height and
excessive size (area) of signs, which compete for the attention of pedestrian
and vehicular traffic;

Allow signs that are compatible with their surroundings and aid orientation,
while precluding the placement of signs that contribute to s1gn cluiter or that
conceal or obstruct adjacent land uses or 51gns

Encourage and allow signs that are appropriate to the zoning district in

which they are located and consistent with the category of use and function
to which they pertain;

Curtail the size and number of signs and sign messages to the minimum
reasonably necessary to identify a residential or business location and the
nature of any such business;

Establish sign size in relationship to the scale of the lot and building on
which the sign is to be placed or to which it pertains;

Categorize signs based upon the function that they serve and tailor the
regulation of signs based upon their function;

Preclude signs from conflicting with the principal permitted use of the site
and adjoining sites;

Regulate signs in a manner that will not interfere with, obstruct the vision of
or distract motorists, bicyclists or pedestrians;

Except to the extent expressly preempted by state or federal law, ensure that
signs are constructed, installed and maintained in a safe and
satisfactory manner, and protect the public from unsafe signs;

Preserve, conserve, protect and enhance the aesthetic quality and scenic
beauty of the City;
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O.  Protect property values by ensuring that sign types, as well as the number of
signs and their size, height, illumination, movement, and brightness are in
harmony with buildings, neighborhoods and conforming signs in the area;

P.  Regulate the appearance and design of signs in a manner that promotes and
enhances the beautification of the City and that complements the natural
surroundings in recognition of the City’s reliance on its natural resources
and beautification efforts; and '

Q. Allow for traffic control devices consistent with national and State standards
and whose purpose is to promote highway safety and efficiency by
providing for the orderly movement of road users and pedestrians on streets
and highways, and that notify road users of regulations and provide warning
and guidance needed for the safe, uniform and efficient operation of all
elements of the traffic stream.

Sec. 122-2, Definitions.

Abandoned sign: A sign which for a period of a least 90 days no longer correctly relates
to a bona fide business, lessee, owner, or activity conducted on the premises where the
sign is displayed; and/or the sign has been damaged, and repairs and restoration are not
started within 90 days of the date the sign was damaged, or repairs are not diligently
pursued, once started. '

Advertising:  Sign copy intended to aid, directly or indirectly, in the sale, use or
promotion of a product, service, commodity, entertainment or real or personal property.

A-frame sign: A portable sign that may be double or single faced, with the base of the
sign being the supporting structure and the connecting point(s) located at the top. A-
frame signs may be easily moved from place to place.

Alter: To make a change to a sign or sign structure, including but not limited to, changes
in size, sign copy area to signs other than manual changeable copy signs, height,
projection, illumination, shape, materials, placement and location on a site. Altering a
sign does not include ordinary maintenance, repair or repainting an existing sign surface
provided the sign copy area is not increased.

Animated sign: A sign which has any visible moving part, color change, flashing or
osculating lights, visible mechanical movement of any description, or other apparent
visible movement achieved by any means that move, change, flash, osculate or visibly
alters in appearance. The term may include electronic changeable signs with optical
illusion of movement, color change, or change of lighting, to depict action or create a
special effect or scene; and signs using electronic ink, signs set in motion by movement
of the atmosphere, any sign set in motion by intentional movement by a person, any type
of screen using animated or scrolling displays, such as an LED (light emitting diode)
screen or any other type of video display.
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Awning: A shelter projecting from and supported by the exterior wall of a building
constructed of rigid or non-rigid materials on a supporting framework that may include a
type that can be retracted, folded or collapsed against the wall of a supporting building.

Awnmg sign: A sign that is painted on, printed on, or attached flat against the surface of
an awning,

Banner: A temporary sign applied to cloth, plastic, paper, fabric or other light pliable
material of any kind either with or without frames; and which is suspended, mounted or
attached across its longest side to buildings, poles or natural elements at two ends.

Beacon: A stationary or revolving light which flashes or projects illumination, single
color or multicolored, in any manner which has the effect of attracting or diverting
atiention, expect, however, this term does not include any kind of lighting device which
is required or necessary under the safety regulations of the Federal Aviation
Administration or other similar agency. This definition does not apply to any similar
type of lighting device contained entirely within a structure and which does not prOJect
light to the exterior of the structure.

Bench sign: A sign on an outdoor bench. .
Billboard: A freestanding off-site sign or sign structure.

Business occupant: A business or corporate entity occupying space intended for the use
and occupancy of single business or corporate entity.

Business days: The days Monday through Friday excluding any holidays on which
Maitland City Hall is closed.

Canopy: A roof-like structure with no walls that is attached or not attached to an adjacent
structure. A canopy is not a marquee.

Canopy sign: A sign that is placed on or integrated into fabric or other material that is an
integral part of a canopy.

Changeable copy sign: A sign that is designed so that characters, letters or 1llustrat10ns
can be manually changed or rearranged without altering the sign face.

City information sign: signs announcing official City business, including meeting
information, workshops, elections, emergency and disaster notices, directions, warnings
and Amber alerts; official City Leisure Services programs and event announcements,
including classes, athletics, cultural partner special events and other events;

Clearance: The distance between the finished grade to the lowermost portion of the sign.

Cold air inflatable sign: A balloon-type sign with a blower (fan) system which runs to
keep the sign inflated.

Commercial message: Any sign wording, logo, or other representation or image that
directly or indirectly names, advertises, or calls attention to a product, service, sale or
sales event or other commercial activity.

Construction sign: A temporary on-site sign identifying the ongoing construction activity
during the time that a building permit is active and prior to completion of the work for
which the permit was issued, and containing sign copy that is limited to the ongoing
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construction activity and identifying the contractor, professionals and/or any
subcontractor engaged to perform construction activity on the site.

Copy: The linguistic or graphic content of a sign.

Directional sign: An aftached or freestanding on-site non-commercial sign directing the
movement of pedestrian or vehicular traffic on the premises where it is located. These
signs may use words such as "entrance," "exit,” "caution," "no parking," "one way only,"
"no trespassing," and the like, or arrows or similar graphics.

Directory sign: A non-commercial sign that lists the names and locations of occupants or
the use of a building, limited to multi-tenant bu11d1ngs and a development made up of a

- group of buildings.

Election sign: A temporary on-site sign erected or displayed with the permission of the
property owner or tenant, for the purpose of expressing support for or opposition to a
candidate or stating a position regarding an issue upon which the voters of the City shall
vote, :

Electronic changeable sign: A sign that uses changing lights or an electronic medium to
form an image, picture, or message of any kind, whether the image, picture, or message is
moving or stationary, wherein the sequence of the messages and the rate of change are
electronically programmed and can be modified by electronic processes. Electronic
changeable signs include LED signs (light emitting diode technology or other similar
semiconductor technology), OLED signs (transmissive, organic light emitting diodes),
LEP signs (light emitting polymer), OEL signs (organic electro luminescence), or any
similar technology.

Erect: To construct, assemble, attach hang, place, suspend affix or alter a sign. Does not
include ordinary maintenance, repair or repainting of an existing sign sutface provided
the sign copy area is not increased.

Fixed aerial sign: Any aerial advertising medium that is tethered to the ground or any
object that is on the ground.

Flag: A piece of fabric of distinctive design that is displayed hanging free from a staff
halyard or mounting hardware permanently affixed to a building or attached to a flag pole
permanently anchored in the ground to which it is attached, used as an ornamental flag or
as a symbol of the United States, a nation, state, local government or other political
subdivision, corporation, business, organization or a person. Flags are not banners.

Flashing sign: Any directly or indirecily illuminated sign that exhibits changmg natural
or artificial light or color effects by any means whatsoever,

Free expressmn sign: A sign, communicating information or views of concern to the

owner of the sign, or contammg any other non-commercial message, that is otherwise
lawful.

Freestanding sign: Any sign that is not aftached to any building, such as monument
signs. The definition of a “freestanding sign™ does not include a portable sign.

Garage or Yard Sale or Garage-Yard Sign: Any on-site temporaty sign pertaining to the
sale of personal property in, at or upon any residentially-zoned property, Garage or yard
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sales shall include but not be limited to all such sales, and shall include the advertising of
the holding of any such sale, or other offering to make any sale, whether made under any
name such as garage sale, lawn sale, yard sale, front yard sale, back yard sale, attic sale,
rummage sale, patio sale, moving sale or any similar designation.

Ground sign: Any sign that is defined as a freestanding sign.

Holiday and seasonal decorations: Decorations that do not communicate informational
messages apart from recogmzmg legal or other recognized holidays or to a season of the
year and are not considered signage. ‘

Iluminated sign: A sign illuminated by an 1nterna1 light source or an extemal light .

source primarily designed to illuminate the sign.

Machinery and equipment sign: Any sign that is integral to the machmery or equipment

~ and that identifies the manufacturer of the machinery or equipment that is placed on the

machinery or equipment at the factory at the time of manufacture. Machinery and
equipment signs are not vehicle signs as defined herein.

Maintenance: The repalrmg or repainting, prov1ded the sign copy area is not increased,
of a portlon of a sign or sign structure, penochcally manually changing changeable copy
or renewing the copy provided there are no sign copy area changes for signs which have
been made unusable by ordinary wear,

Marquee: A permanent roofed structure that is attached to or supported by a building and
extending more than two (2) feet from the building, generally designed and constructed to
provide protection from the weather.

Menu board: A sign placed at the beginning of a drive-up service lanc of a food service
establishment that includes a two-way speaker system for taking food orders.

Menu display sign: A fully enclosed or otherwise protected from the elements on-site
sign, including but not limited to a box, shadow box or cabinet, attached to a wall or
freestanding, which is used solely for the purpose of displaying restaurant menus. A
menu display sign may be used for a restaurant without drive-through service and for
transient lodging facilities that have restaurant facilities open to the general public in
addition to the registered guests. Menu display sign structures shall be limited to one (1)
per establishment.

Mobile billboard advertising sign: Any vehicle or wheeled conveyance that carries,
conveys, pulls, or transports any sign or billboard for the exclusive purpose of
advertising,

Monopole sign: A freestanding on site ground sign consisting of a single vertical pole.
The definition of a “monopole sign” includes a pylon sign.

Monument sign: A freestanding, on-site ground sign that has a solid supporting base or
the appearance of a solid supporting base, or on poles less than two feet in height on the
ground equal or greater than the width of the sign face and generally made of stone,
masonry or concrete, with no separations between the sign and base and which isof a
finished or decorative-type construction.
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Nameplate sign or occupant identification sign: An attached wall sign indicating the
name and/or profession or address of a person or persons residing on the premises where
the sign is located or legally occupying the premises where the sign is located.

Neon sign: A sign manufactured utilizing neon tubing, which is visible to the viewer.

Neon tubing:. Electric discharge, cold cathode tubing manufactured into shapes that form
letters, parts of letters, skeleton tubing, outline lighting and other decorative elements or
art forms, in various colors and diameters and filled with inert gases.

Non-commercial message: Any message that is not a commercial message. |

Nonconforming sign: Any sign tha